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SURIMI

10/04/2021

To Whomsoever It May Concern

sublect : Internshin C _ ‘ i

Dear Sir/Madam,

XPORTS Pvt. Ltd

GOAN FRESH MARINE E i
b Compound.
gL Go AN Branch-1, C/o Lewis Natural Foods L1d., S.No. 3L-1AL Lew's
~ Baikady Village, Brahmaver, Udupi, Karnataka-576213.
Tel: +91-820-2987057 eexports.com
FR Ej:i} emaél:gmmvﬁmigmnmm,webﬂ!e:ww‘ﬁ“a“fs:;&agg
il CIN : U15120KAZ009PTCO51178, GSTIN : 29AADCG

We hereby state on record that Ms.Savitha has completed an internship
project in our Marketting Department of Goan Fresh Marine Exports PvtLtd,
Branch -~ 1 from 21 February 2021 to 37 April 2021 and the location of

Internship was Baikady,Brahmavar.

During this period of internship, Ms.Savitha has successfully
objectives of the internship as set at the beginning of the internshin.
MsSavitha hard working and resourceful.

We wish Ms.Savitha all success in future endeavors.

Thanking You
Yours Sincerely

/ﬁéa! Manager

met the
We found

Regd. Office : S.No. 15-1B1, 44 8 10 of Manoor Viliage, Kota Padukare, Via Kota, Kota Post, Udupi, Karnataka-576221

Tel 1 +91 820 2987003, email - goanfresh@gmail.com, website : www.goanfreshmarin
CIN : U15120KA200PTC051178, GSTIN : 29AADCGE3I55QIZY

eexports.com,
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CERTIFICATE

This i8 ta certify that SBAVITHA bearing USN 4AL19MDAG6, 1 bonufide student of

PG Depantment of Business Adiministration of Alva s Ins

: ’ . I
sutule of Lnmneening and
Technelopy, Mijar, affihated (o Vicvesvaraya Tee hnological Universiy, Belagavi

The project report titled "A STUDY ON CUSTOMER SATISFACTION AKD ITS
IMPACT ON PRODUCT MANAGEMENT OF GOAN FRESH MARINE EXPORT
PVT LTD 15 prepared by her under the puidance of L. Guruprasad P B,
Asmistant Professor, G Department of Basiness

Admimstration n partial
fulfillment of the requirements for the

award of the degree of Master of Business
Admunistration of Visvesvaraya Technological University, Belagaws, Karnataka,
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DECLARATION

I Savitha, student of 4" semegter MBA, Alva’s Instit =
bearing USN: 4AL19MBA66 hereby dedare‘ t:s’(mlme y ?‘ngimemg -
CUSTOMER SATISFACTION AND 175 l:u: 8 e Feoo/t utithel) " SIORN UL
OF GOAN FRESH MARINE EXPORT pyn | ;t(i'r ON PRODUCT MASAG ?MENT
M Sy » D‘_ prepared by me under the gt?\:dance of

e o partment of MBA, AIET and external assistance by
Biju Gopalan Nair Deputy Manager HR, Baikady Bramhavar 1 also declare that this project
work is towards the partial fulfilment of the University regulations for the award of degree of
business administration by Visveswaraya technology university, Belgaum. | have undergone a
summer project for a period of six weeks. I further declare that this project is based on the

original study undertaken by me and has not been submitted for the award of any other
university/institution.

7 @ oa
. P a

Place: Mijar
Date: 04/06/2021 Signature of the student
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EXECUTIVE SUMMARY
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Customers are an organization’s most valuable resource. This study aims to determine consumet
satisfaction with Goan Fresh Marine Company's products

and services, which is significant 10
both customers and the company.

It aids 1 the acquisition of knowledge about the company's products and services, as well as

the measurement of customer satisfaction with those products and services.

The project report on “A STUDY ON CUSTOMER SATISFACTION AND ITS IMPACT ON
PRODUCT MANAGEMENT OF GOAN FRESH MARINE EXPORT PVT LTD™ contains

additional information as well as a financial analysis. As a result, the research will lead to a

new way of approaching problems, swot analysis, and company objectives in terms of products
and services.

The study's goal was to see if there was a link between service quality and customer satisfaction.



