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EXECUTIVE SUMMARY

The project is based the study on " ,
taloons. " This study i Consumer buying behaviour of fashion products of
it ‘ y 1s very much helpful to know the custo —_ :
: mer buying behaviour of the
different customers. How the customer are influenced :
R . ced towards the fashionable products of
- e
P . t v mainly affected towards the products by the effective
semen :
adve - on , Newspaper, magazines. Now a days online advertisement is more
e than ; .
EEEUN any other advertisement. By the interaction with the hundred customers I found
out that the customers have different wants and preferences
This study is mainly divided into five chapters. The initial chapter gives the introduction,
introduction about the internship, company profile, industry profile, history and in second
chapter conceptual back ground And literature review an in third chapter research design,
methodology and limitations and in fourth chapter analysis and interpretation of the graphs

And in fifth chapter findings conclusion and suggestions.



