L | NTERNATIONAL PvT. 1D
gANGALUT
BY
Chaithanya Kumar Shetty
USN-4AL19MBA13
Submitted To

-

S

VISVESVARAYA TECHNOLOGICAL UNIVERSITY, BELAGAVI
3 In partial fulfilment of the requirements for the award of the degree of
MASTER OF BUSINESS ADMINISTRATION
Under the guidance of
INTERNAL GUIDE L F 0 EXTERNALCUDE
Prol. Mrs Priya Sequeira . wn

Assistant Professr
MIET, Mijar Moodbidri




BISUERL It RNATICH 20 v

§* April, 2021

CERTIFICATE

This s to centify that Mr. Chaithanya Kumar Shetty (Reg. no. 4AL19MBA13)
a student ofMBAqua'shuﬂnuoangimﬁng&Techmlogy. Mangaulore,

mummmmmmummmm
mwmmmaaﬁ.mm.




ALVA'S INSTITUTE OF ENGINEERING AND TECHNOLOGY

AUt oF Alva s Education Feundaion (f
\ Allliated te Visvesvaray g Techrolog sal Uiivars) y. B
Approved by AICTE, New Delny & Recognised by Govarnman: af ¥ arazka
Shavhavana Camads, Mijar Moocbidr - 674 228, Manga'ore, O K, “amrsts
rnane | JB2ER-282724 (0), 262725 Wi, Teletax O8258-262726
Emal | Prncivalaie0B@ ymal com, Wb waw ael o

L L

i

g.in

ALETIMBAID/3) 20 July 2021

CERTIFICATE
This I8 to  cerlify that CHAITHANYA KUMAR BHETTY bearing USN
4AL19MBA13, & bonafide student of PG Depeartnen. of Busincss Administration
af Alva's Institute of Engineering und Technology, Mijar, affiliated Visvesvaraya
Technological University, Belagavi. The project report titled "A STUDY
CONDUCTED ON RETAILERS PERCEPTION TOWARDS BISLERI HAND
PURIFIER WITH SPECIAL REFERENCE TO BISLERI INTERNATIONAL PVT.
LTD,BANGALORE " is preparcd by his under the guidancc of Mrs. Priya Sequcira,
~ Assistant Professor, PG Depariment of Business Administration in partial
: : c.wﬂumquiremtuformemdufthedcgreeofMaamrofBuma
of Visvesvaraya Technological University, Belagavi. Karnataka.










of Content

Title Page. No

Chapter - 1 Introduction 01-25

L 1.1 Executive Summery

112 Industrial Profile

113 Company Profile/ Industrial Profile
1.4 Company Promoters

{15 Bisleri Vision, Mission, Values
116  Quality Process/ Policy

117 Products and Services

1.8 Infrastructural Facility

1.9 Competitors

1.10 SWOT Analysis

1.11 Bisleri Future Aspects

1.12 Financial Analysis

1.13 Segmentation

1.14 Diversity in Channel

1.15 Companies Growth Reason
1.16 Price List

| Chapter -2 Literature Review L

Chapter-3 Research R




Chapter-4 Data Analysi

SIS an : 39 - 60

i ly d Interpretation - )
Graph No. 1.1 40
Table No. 2 41-
Graph No. 1.2 41
Table No. 3A 42-
Graph No. 1.3 42
Table No. 3B 43-
Graph No. 1.4 43
Table No. 3C 4
Graph No. 1.5 "
Table No. 3D o
Graph No. 1.6 -
Table No. 3E g
Graph No. 1.7 alf
Table No. 4 i
Graph No. 1.8 o
Table No.5 33‘
Graph No. 1.9

‘Table No. 6 gg.
Graph No. 1.10




Table No.11

Graph No. 1.15 =
Table No.12 27;
Graph No. 1.16
58-
Table No.13 58
Graph No. 1.17
 Table No.14 59-
Graph No. 1.18 59
Findings ,Conclusions, Suggestions i S
68-71

Annexure







