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EXECUTIVE SUMMARY

Toothpaste is a daily necessity of our lives. We have various brands available in the
market. Freshness is the main purpose of using toothpaste and avoiding cavity. The main
intention of the project is to explain the problems that comes or arises by using a single
toothpaste in a family. It is customary to use a single toothpaste in a family. The main intention
of the project is to explain the problems that comes or arises by using a single toothpaste in a
family. In case if a member of a family is infected by a tooth decay or sick then there would be
the chances spreading of infecting to others members of the family if they use the same tooth
paste.

This project gives you brief introduction about Toothpaste Industry, History of
Toothpaste, Industry Overview, Segments in the Industry. It includes primary and secondary
information. The history of toothpaste produced by the toothpaste industry are often traced
from 1975 to 1200 plenty of toothpaste.

The Market Research Forecast (MRFR) forecast that the toothpaste market is likely to
achieve a good growth rate of 4.80% between 2018 and 2025. The market value is expected
to reach $ 21.642 billion by 2025.

The growth in India’s oral hygiene industry is usually influenced by changing
consumer behaviour, companies’ business strategies, govt. Policies and therefore access to

various major international brands in the Indian market are increasing.




