“ANALYSIS OF CONSUMER BUYING BEHAVIOUR TOWARDS MALENADU
COFFEE”
By
SUSHMITHA D
USN: 4AL18MBAS82

VISVESVARAYA TECHNOLOGICAL UNIVERSITY, BELAGAVI
In partial fulfillment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

INTERNAL GUIDE EXTERNAL GUIDE
Mr.GURUPRASAD PAI Mr.SHIVA SHANKAR
ASSISTANT PROFESSOR HR MANAGER
ALVAS INSTITUTE OF MALENADU PLANTERS
ENGINEERING AND TECHNOLOGY COFFEE CURING WORK
MIJAR CHIKKAMAGALURU

AV

fo%

ALVA’S

DEPARTMENT OF BUSINESS ADMINISTRATION

ALVAS INSTITUTE OF ENGINEERING AND TECHNOLOGY

JUNE 2020




MALENADU PLANTERS COFFEE CURING WORKS PRIVATE LIMITED

Market Road, Chikkamagaluru - 577 101, Karnataka
Phone : 08262-236456, 230161

TO WHOM SO EVER IT MAY CONCERN

It is certified that Ms. Sushmitha D, student of fourth semester of MBA
from “Alva’s Institute of Engineering and Technology”, has done her
project on “Analysis of consumer buying behaviour towards
Malenadu Coffee” from M/s Malenadu Planters Coffee Curing Works
Private Limited for the period from 01.01. 2020 to 15.02.2020.

We appreciate her sincere efforts during her project and we found her
conduct to be good .

We wish her all the best for her future endeavours




Q\ﬁ,& ALVA'S INSTITUTE OF ENGINEERING AND TECHNOLOGY
@7 A Unit of Alva's Education Foundation (R)

ALVA’S ( Affiliated to Visvesvaraya Technological University, Belagavi
S et Approved by AICTE, New Delhi & Recognised by Government of Karnataka )
Shobhavana Campus, Mijar, Moodbidri - 574 225, Mangalore, D.K., Karnataka State.
Phone : 08258-262724 (0), 262725 (P), Telefax:08258-262726
Email : principalaiet08@gmail.com, Web:www.aiet.org.in

24 June 2020

CERTIFICATE

This is to certify that SUSHMITHA D bearing USN4AL18MBA82 is a bonafide student of PG
Department of Business Administration of Alva’s Institute of Engineering and Technology,
Mijar, affiliated to Visvesvaraya Technological University, Belgavi. The project report titled
“Analysis of Consumer Buying Behaviour towards Malenadu coffee” is prepared by her
under the guidance of Mr. Guruprasad Pai B, Assistant Professor, PG Department of
Business Administration in partial fulfiliment of the requirements for the award of the

degree of Master of Business Administration of Visvesvaraya Technological University,

Belagavi, Karnataka.

Ao
Mr. G asad Pai B Dr. Claret Mendonca " Dr. PetérFernandes
Signatufg of Internal Guide Signature of HOD Signature of Principal
PRINCIPAL
2ivd's tnstitute of Engg. & Technology,
DEAN Riicr, NOUDMERI - 574 225, B

Dept. of Business Adininistration
Alva's Institute of Engg. & Technology
MIJAR - 574 225




DECLARATION

I, SUSHMITHA D hereby declare that the project report entitled “Analysis of Consumer

Buying Behaviour towards Malenadu coffee” prepared by me under the guidance of

Prof. Guruprasad Pai, professor of M.B.A Department, Alva’s Institute of Engineering and
Technology and external assistance by Shiv Shankar, Human Resource Manager, Malenadu
planters coffee curing works private limited, chikkamagaluru. I also declare that this project
work is towards the partial fulfilment of the university. Regulations for the award of degree
master of business Administration by Visvesvaraya Technology University, Belgaum. | have
undergone a summer project for a period of six weeks. | further declare that this project is based
on the original study undertaken by me and has not been submitted for the award of any degree/

diploma from any other university/ institution.

Place: Mijar Signature of the Student

Date: SUSHMITHA D




ACKNOWLEDGEMENT

I, SUSHMITHA D 4" semester student of MBA course Alva’s Institute of Engineering and
Technology Mijar, Mangalore wish to express my gratitude of all concerned people who helped
me to successfully complete this reports as a part of fulfilment of master of Business

Administration.

| take this opportunity to thank to Prof. Peter Fernandes principal of Alva’s Institute of

Engineering and Technology, Mijar, Moodbidri.

It’s a good opportunity to thank Dr. Claret Mendonca, Dean MBA, for the invariable support,

encouragement and continues guidelines.

| express my deep sense of gratitude to my project guide Prof. Guruprasad Pai, Assistant
Professor, Department of Business Administration, Alva’s Institute of Engineering and

Technology Mijar, Moodbidri, for cooperation and guidance.

I am very thankful to SHIVA SHANKAR, HR Manager, for giving me an opportunity to
undergo internship and conduct my project work at Malenadu planters coffee curing,

chikkamagaluru.

Finally, 1 would like to express my sincere gratitude to my parents for their continued

encouragement and support.




TABEL OF CONTENTS

SI. No Contents Page no
INTRODUCTION: 2-3
01
PART A — INDUSTERY PROFILE 3-4
PART B — ORGANIZATION PROFILE 4-6
02 CONCEPTUAL BACKGROUNG AND LITERATUTR REVIEW 7-12
03 RESEARCH DESIGN 13-17
04 ANALYSIS AND INTERPRETATION 18-36
05 FINDINGS, CONCLUSION AND SUGGESTION 37-40
BIBLOGRAPHY 41
ANNEXTURE 42-44




List of tables

Table No. | Particulars Page No.
4.1 Age wise classification 19
4.2 Sample respondents on the basis of their qualification 20
4.3 occupation of respondents 21
4.4 Respondents on the basis of Gender 22
4.5 Respondents on the basis of their status 23
4.6 Income level of respondents 24
4.7 Respondents on the basis of consumption of coffee 25
4.8 Respondents based on how often they consume coffee 26
4.9 Respondents on the basis of brand chosen by them 27
4.10 Respondents on the basis of awareness 28
4.11 Respondents on the basis of source from which they come to 29
know.
4.12 Respondents on the basis of the media from which they saw the | 30
advertisement.
4.13 Respondents on the basis of their opinion 31
4.14 Respondents on the basis of availability. 32
4.15 Loyalty wise classification 33




4.16 Respondents on the basis of attributes consider to purchase 34
4.17 Respondents on the basis of their opinion about Malenadu coffee | 35
4.18 Respondents on the basis of price opinion about Malenadu coffee | 36




List of graphs

Table No. | Particulars Page No.
4.1 Respondents on the basis of age 19
4.2 Respondents on the basis of their qualification 20
4.3 graph shows occupation of respondents 21
4.4 graph shows sample of respondents on the basis of sex 22
4.5 graph shows sample of respondents on the basis of their status | 23
4.6 Income level of respondents 24
4.7 Respondents on the basis of consumption of coffee 25
4.8 Respondents based on how often they consume coffee 26
4.9 Respondents on the basis of brand chosen by them 27
4.10 Respondents on the basis of awareness about Malenadu coffee | 28
411 Respondents on the basis of source from which they cometo | 29
know about Malenadu coffee
4,12 Respondents on the basis of the media from which they saw the| 30
advertisement of Malenadu coffee
4.13 Respondents on the basis of their opinion about Malenadu 31
coffee
4.14 Respondents on the basis of availability of Malenadu coffee 32
4.15 Loyalty wise classification 33




4.16 Respondents on the basis of attributes consider to purchase 34
Malenadu coffee

4.17 Respondents on the basis of their opinion. 35

4.18 Respondents on the basis of price opinion. 36




Executive summary

Executive summery explain about the systematic study done on particular topic in the
organisation. It envisages brief detail about a study on “Analysis of consumer buying behaviour
towards Malenadu Planters Coffee curing works Private Limited”. This consumption is helps

to have a quick insight into the study covering all the topics under the study.

The need for the study arose because in the past few years a few new entrances were
found in the city which gave good competition to each other. With such competition it becomes
necessary for any company to maintain consumer delight and ensure that good standards are

maintained in vis-a-vis competition.

For this purpose coffee consumers in the chickmagalur city are interviewed. This study
is directed towards addressing consumer complaints by finding out their opinion and getting

their suggestion.

The main finding of the study were that the quality and the taste were the most
important factors influencing in selecting Malenadu Planters coffee. Majority of the people
consider that the product is available for a reasonable price even though some says that it is
costly. Consumers are totally satisfied with the present quality of Malenadu Coffee. The
product has good brand image and Malenadu Coffee is not only sold in Chickmagalur butalso
through Karnataka and in many places in the adjoining state like Maharashtra and Andhra
Pradesh. It is also sold in big cities like Pune, Mumbai and Delhi. The firm has a good number

of loyal customers.

However it has to consider that the project is built on the basis ofthe information given by the

entrepreneurs and the opinion of the randomly selected consumers.

The number of non-users of Malenadu Coffee is more because Chikkamagaluru is a coffee town.
Many of the people prepare coffee power home themselves in required quantities whenever it

required. They usually do not purchase any other coffee.
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