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EXECUTIVE SUMMARY 

I have selected topic for my project is “A study on Customer Satisfaction 

towards Maharaja soap, Davanagere” 

As a part of course requirement that students of Master Degree in Business 

Administration course of Visvesvaraya Technological University,to take up 

project for Six weeks.The basic purpose of the project is to enable the 

students to be exposed to the working of an organization and managers,to 

relate the concept learned by students to the working of the organization, to 

understand the practical aspect of working of the organization 

 

The objective of my research is to identify and evaluate factors that 

influence customers, store image in the minds of customers, to measurethe 

buyingdecision ofcustomers. 

 

For the Tools of data analysis   I have used SPSS which analyse data to 

Pearson Chi-Square for findings there is association between two 

variables.Also prepare frequency table for the same I have Used Microsoft 

Excel for Prepare a frequency chart. 

 

This Practical coursehelps in understanding the importance of the 

Customer satisfaction 


