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Executive summary

The topic deal with “A STUDY ON BRAND PREFERENCE OF CUSTOMERS
WITH REFERENCE TO POER POINT BAG INDUSTRIES”. Consumer attitude is
said to be an applied discipline as some decisions are significantly affected by the
behaviour or expected action. Understanding the customers attitude can help a business
understand their customers better and perhaps even change their attitudes. Attitude
loads any person’s decision of activity, and reactions to challenges. A person with an
inspirational mentality is bound to purchase an item and this result in the chance of

loving or despising an item.

The information collected for this study is from primary and secondary sources,
where | personally discussed with the marketing executive about the process and
gained information from various E-sites. The aim of the study is to analyse the
customers attitude and perception towards the power point bag industries, Karkala.
Based on the 100 sample analysis and interpretation has been carried out. Study tried
to reveal that how customers attitude on bags and their brand preferences with related
to bag. Study revealed customers attitude, perception, satisfaction influence them to opt

for particular brand.

In this study, there was a good exposure for learning day to day activity of the
organisation and it provides theoretical background and the analysison the customer
attitude.



