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EXECUTIVE SUMMARY

The project title “A study on brand awareness strategies of Bajaj finserv’s EMI
card” in Bajaj finserv limited is the holding company for the various financial services
business under the bajaj group. Bajaj finance Itd is a non-banking finance company
engaged in consumer finance, SME finance, commercial lending and wealth

management.

This study focuses on brand awareness strategies how the company should have to

maintain awareness strategies with their customers

By undertaking this study, | will get a complete knowledge about how to maintain a
awareness strategies with their customers and the company should maintain good

relationship with their customers.
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