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EXECUTIVE SUMMARY 

 

The study was conducted at Rainbow Pipes Manipal. The title of this project is “Customer 

Satisfaction towards Rainbow Pipes Manipal”. This study was conducted for six weeks and 

submitted to the partial fulfillment requirements of the award of Master of Business 

Administration. 

Rainbow Pipes Manipal is the leading in manufacturing of pipes in Udupi district. It was set 

up in the year 1992, and was registered in the year 1993, in Manipal. On the success of this, 

they started two or more subsidiary units known as “Rainbow Plastics’’ and “Rainbow 

Polyproducts’’, in Manipal and one trading unit, “Rainbow Traders” in Bangalore. 

The Rainbow Pipes Group are striving in their mission and work area to deliver agricultural 

and plumbing solutions to esteemed customer under one umbrella.  The objective of business 

will have to be set in relation to its survival of growth as well as it depends on the 

environment. The firm intends not only to the survival but also to gain rapid growth in its 

production capacity and in the marketing of its product. The firm measures its growth in 

terms of its size, investment and market share. 

The main aim of the study is to know whether the customers are satisfied with PVC pipes and 

their level of satisfaction. Various factors are considered to determine the satisfaction level 

like Price, Color, Size, Service etc.  This study tries to give suggestions and recommendation 

to increase the satisfaction level of the product. 

 


