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                                                           Executive Summary 

 
In Indian economy, solar sector is one of the fastest developing sectors. The 

greatest players of the world will definitely go with the portion of the competition. 

After the IT sector, the solar sector is one of the edges of the huge sector. Albeit 

solar sector is not as solid as retail market, but rather it is required to develop 

manifolds by the year 2020.The size of the Indian solar industry are presently 

around 8,000 crores. The solar sector is contributing 8% of the work and 7.1% of 

the India’s gross domestic product. At the rate of 7%, it will be developed in every 

year. The Indian solar market is to relied upon to be doubled by the year2020. 

This study is based on the effectiveness of after sale service and its influence on 

the customers. This study will provide how the after-sale service effect the 

customer buying choice. The main objective of the study is to know about the 

effectiveness of sales service carried by the sales persons of Bisineersolar.The 

internship involves the three main aspects majorly Industry profile, Company 

profile and the Analysis. In industry profile about the solar sector, in company 

profile history of the organization, achievements, a detailed study has been done. 

In the analyst part, objectives and data collection method, sampling design, 

sampling size, sampling method and mainly I have collected the primary data 

using questionnaires. The major finding in the survey conducted show that bulk of 

the customers are highly satisfied with time and cost savings. Finally, 

recommendations, limitations and conclusions arederived. 
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