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EXECUTIVE SUMMARY 
 

This internship report is a foundation of outcomes from the learning done on the topic “A 

PROJECT REPORT ON CUSTOMER PREFERENCES AND THEIR 

SATISFACTION TOWARDS MARUTI SUZUKI CARS IN MANDOVI MOTORS 

PRIVATE LIMITED, MANGALORE. 

Mandovi Motors Pvt Ltd, is one of the main prominent dealerships of Maruti Suzuki cars in 

Karnataka. This company undertakes sales and service activity of Maruti Suzuki cars in 

Karnataka. It is best automobile merchant in south India to cross a sale of 50,000 cars and even 

the best wholesaler in Karnataka to cross a sale of 1,00,000 cars. It’s the only dealer in 

Karnataka to service more than 12,000 cars every month. It occurs to be the foremost auto 

dealership to get first position in JD power customer fulfilment study. 

This study benefits to distinguish the altered forms of service presented by Mandovi Motors 

Pvt Ltd. and measure the fulfilment position of the consumers. The response from consumer is 

composed through designed survey. Random sample of 100 customers (Respondents) are 

selected for the study. 

The overall conclusion is presented through tables and graph. Also, proper recommendation is 

given to the enterprise for which part is perfection is necessary. It is suggested for the upcoming 

growth of the organization to catch the upcoming market. 
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