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EXECUTIVE SUMMARY

BIG BAZAAR follows values such as Leadership, Respect and Humility Valuing and Nurturing
Relationships Simplicity and Positivity, Adaptability. This research helped me in analysing the
customers view regarding the product and services offered by BIG BAZAAR and awareness by

promotion and also identifying the market potential of BIG BAZAAR.

The project was carried out in with an objective of knowing satisfaction level of customer at BIG
BAZAAR and do customers are aware about the different type’s product and service and different
offers provided at BIGBAZAAR. The total sample size taken was one hundred (100) from various
customers of Mangalore at BIG BAZAAR.

The research shows that the customer satisfaction at BIG BAZAAR is very good and so many
customers are not aware of the product and services provided by the BIG BAZAAR which are not
provided by any other retail stores. On the other hand, BIG BAZAAR has its own existing customers
who are more satisfied by the working style of retail store. The regular customers demand continuous
updates about the new offers and other products at BIG BAZAAR.



