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                              EXECUTIVE SUMMARY 

The project report is based on “study on implementation of corporate advertising strategy on 

sales at Hoshi tools (p) ltd, Bangalore”. The particular project contains the information about 

the company and customer. 

The company was established in the year 1994 in Bangalore the manufacturing products are 

cutting tools. The project mainly consist of information about the vision, mission of the 

company, SWOT analysis, quality policy, product profile, primary data, secondary data, simple 

design, objectives. 

The corporate advertising it is the process of identifying the skills, knowledge, attributes of the 

customer. The project helps to learn the various information about the organization. We also 

identified how organization work effectively and efficiently. The company having objectives 

in always try to achieve the objectives and improves the moral of the customer. Some of the 

objectives are to encourage the work force for improved performance of the organization. The 

recognize the types of qualities observing the customer. 

 

 

 

 

 

 

 

 

 

 

 

 


