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EXECUTIVE SUMMARY 

The topic deal with “A STUDY ON CUSTOMER SATISFACTION AFTER SALES 

SERVICE WITH REFERENCE TO POWER POINT BAGS”. The project is divided into five 

chapters. The first chapter brings the introduction to the topic, literature review of the different 

author, speakers and through internet view of the topic objectives of the project, methodology 

and gives the statement of the problem, scope and limitation of the study. 

The second chapter deals mainly about the company its founder, history of the company, 

organisation structure, mission, vision, achievement etc. in short it gives brief introduction of 

company. 

The third chapter deals with the conceptual and theoretical framework of the study.  

The fourth chapter the data is collected through the primary source which is then calculated and 

which is analysed and interpreted with the help of tables and charts. It is the comprehensive 

coverage of forecasting concept and techniques, which shows analyse of data through 

tabulation, computation and graphical representation of data. 

The last chapter contains the findings, suggestions and conclusion. Findings are giving reasons 

to the data interpreted, suggestions are given to the company to improve the area where they 

are lacking and conclusion is completely conclusion of the project. Lastly there is the 

bibliography. 

On the whole of the study was a good experience. This study explained the success of the 

company after overcoming problems and challenges in dealing and also in marketing strategies. 

This has not only helped me to complete my academic accomplishment but also dealing in a 

successful manner.   

 

        

 

 

 

 

 

 

 


