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Executive summary:

This project is partial fulfillment of requirement of MBA 4w semester, department of
management Studies, ALVAS INSTITUTE OF ENGENEERING AND TECHNOLOGY. The
organization which is selected for study is Abhyuday motors & services Ltd of royal Enfield.
The project focuses on “A STUDY ON EFFECTIVENESS OF MARKETING MIX ON
CUSTOMER SATISFACTION AT ROYAL ENFIELD Ltd., MYSORE.

The purpose of the study is to measure the effectiveness of marketing mix to understand the
customer satisfaction of Brand Royal Enfield. The study could provide appropriate and timely
information about the positions and the performance levels of marketing mix of customer

satisfaction of royal Enfield.

The study is segregated in to 5 chapters.

The first chapter is introduction about the internship, need for the study, and objectives of the
study, scope of the study, methodology adopted, literature review and limitations of the study.
The 2na chapter contains industry and company profile, promoters, infrastructure facilities, the
information about competitors, MC Kinney’s frame work, SWOT analysis, future growth and it
gives knowledge about financial health of the organization. Chapter three contains theoretical
information about the topic and the chapter four contains the data analysis and interpretation.
The chapter five deals with the conclusion of the study and gives suggestions based on findings,

bibliography and annexure.




