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EXECUTIVE SUMMARY

This project entitled “A perceptual study on relationship between branding and customer loyalty”
is submitted in partial fulfillment of the requirement for the award of Master of Business

Administration.

This project report includes industry profile, company profile and objectives of the report,
methodology, analysis and interpretation, findings suggestions and conclusion. | have used
sample questionnaire and take the information from the frequent customer of Gerry Gone Mad

chocolates Bangalore to collect the data.

This internship has been done Garuda Polyflex Foods Pvt Itd, Bangalore for a period of 6 weeks.
This internship program has exposed me to many facts of an organization and also helps me to
gain practical knowledge. In this report we can know the history, vision and mission, SWOT

analysis of the company.

Branding and customer loyalty are an asset for the company. GP FOODS LTD. provides healthy
as well as quality products to its customers at least cost. In Bangalore region, there are, majority
of the respondents are loyal customers towards GP Ltd. Customer like to recommend the GERY
GONEMAD chocolates to their friends and relatives because they felt that, quality of GERY
GONEMAD chocolates is good and availability of chocolates are at reasonable price. GONE
MAD chocolates do have loyal customers for their products but they have to improve their
branding strategies to grab people’s attention and to retain the loyal customers. The report gives
brief knowledge about the organization’s core concepts and relationship with branding and

customer loyalty.



