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EXECUTIVE SUMMARY

The project entitled “A Study on Consumer perception towards digital banking on Axis
Bank” undertaken for the study. The project is for the period of six weeks, during which
complete study undertaken on different aspect of the company.

Remarkable progress in the field of information technology has reduced the world to a global
village and it has caused unprecedented changes in the banking industry. Huge developments
in the technology of telecommunications and electronic data processing have further
stimulated these changes. Internet banking is new trend in banking circles. Today, banks are
switching to multi-channel distribution of financial services through internet. It helps the
banks to launch new channels to gain competitive advantage, reduce their costs, improve
their financial services, enlarge their customer databases, progress their financial positions
through innovative products. In the competitive world Internet -banking is used as a strategic
tool by the banking sector to attract and retain customers.

The primary objective of this study is to find out the customer perception towards digital
banking and the secondary objectives is to know the concept of digitalization and customer
preferences and attitudes, to find out the satisfaction level of customers, to know the
accessibility in understanding the banking system of digital banking and personal adoption
about it.

The present study, based on data and responses received from the Axis bank and from some
customers of AXIS bank. It was undertaken to understand the concept of banking and sub
classification of banking into traditional and digital banking to identify the various types of
services offered by the banks, the level of satisfaction among the customers from different
types of services, expectation about these services and the different age group of the
customers accessing digital banking. Basically to understand the response, views and
understanding of the customers of Axis Bank and also the population in general about the
digital banking. To make an analysis of the competition between its competitors with respect
to digital banking features, advantages that Axis bank has over the other banks with respect to

digital banking and vice versa.



