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EXECUTIVE SUMMARY 

 

This project entitled” A Study on Marketing Concepts of Outbound Tourism Products with 

Special Reference to Cox and Kings, Bangalore” is submitted in partial fulfilment of the 

requirement for the award of Master of Business Administration. 

This project report includes industry profile, company profile and objectives of the report, 

methodology, analysis and interpretation, findings suggestions and conclusion. I have used 

sample questionnaire and take the information from the frequent customer of cox and kings, M G 

road, Bangalore to collect the data. 

The objective of the project was to study about marketing practices following by the cox 

and kings to marketing outbound tourism product, by which we understood that the marketing 

strategies followed by the company to reach the existing and new customers towards the 

international holiday packages. Secondly it clearly shows that, which are the various outbound 

holiday packages offered by the cox and kings company.    

Another objectives of this study shows that, how customers perception towards the cox 

and kings company influence to their marketing strategies  and how it plays a important role in 

selling the outbound holiday packages their customers. 

 

 

 

 

 

 

 

 

 


