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EXECUTIVE SUMMARY 

 

Founded in 1985 as animal feed producer and distributor, Life Line Feeds has successfully 

defined its objectives and positioned itself as one of the leading organization in the poultry 

industry in Chikmaglur. Today Life Line Feeds has extended its operations to other cities in 

Karnataka .With strong dedication and workforce, Life Line Feeds aims at delivering high 

quality and cost competitive poultry products to its customers. 

Life Line industry was commenced with very small working capital .Now it is much 

popularized in poultry sector in Karnataka. Now the life line‘s is   well organized to make them 

as top three in Karnataka. 

 Life Line Feeds (India) Pvt. Ltd are the market leaders in chickmaglur.Most of the consumers 

are happy about the product. The quality and service are main attributes which will attract the 

consumer’s .But only few consumers are aware about the feeds. Therefore advertisement and 

creating awareness about the product is necessary. Most selling products are eggs and bird. 

The main objective of the study is to know the market standing of Life Line Feeds (India) Pvt. 

Ltd. This project also defines the Consumer Attitude towards Retail Image with Special 

Reference to LIFE LINE FEEDS INDIA PVT LTD”. 

 

 

 

 

 

 

 

 

 

 

 

 

 


