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EXECUTIVESUMMARY

From manyyearsMutualfundhasemergedasaninvestmenttoolformanyinvestorsandhas

playedvitalroleforone’sfinancialwell-being.MutualfundhasimmenselycontributedtotheIndia’s

growthandhashelpedmanyfamiliesbycontributingtothesuccessofIndianMutualfundindustry.

From pasttenyearsthisindustryhasseenanextensivegrowth.Asinformationandawarenessis

increasing moreand morepeopleareavailing thebenefitsofinvesting in Mutualfunds.The

investorsinthisinvestmentoptionarebuildingupgradually,butstillmanydonotknow the

benefitsofinvestinginMutualfunds.Onceiftheyareawareofthisinvestmentoptionthenumber

ofpeoplewhodecidetoinvestinMutualfundswillincrease.Thetechnologyandfundmanagersare

playingagreatroleinbringingawarenessamonginvestors.Fundmanagersrecommendalotof

investorsaboutthebenefitsattachedwithMutualfundsandproposethem withgoodinvestment

plans.

Thisprojectgavemeagreatlearningexperienceandatthesametimeitgavemeenoughscopeto

implementmyanalyticalability.Ihavecollectedallthenecessarydatafrom twosourcesprimary

dataand secondarydata.Primarydataiscollected bypreparing astructured questionnaire.

Secondarydataiscollectedthroughwebsites,journals,andbooks.Thishashelpedmetoknowthe

investorsmindsetandtheirawarenesslevelonMutualfundinvestment.Thisalsogavemeascope

toknow aboutthefactorsinfluencingtheirdecisionsaretheyprefertoanyparticularAsset

ManagementCompany(AMC),whattypeofproductstheyprefer,taxincentive,company’simage,

economicscenarioandinvestmentstrategy.

ThefirstpartoftheprojectgivesaninsightaboutMutualfundsitsobjectives,scope,need,

limitations,reviewoftheliteratureandcompanyprofile.

Thesecondpartconsistsofdataanditsanalysiscollectedthroughasurveydoneon30people.For

collectionofprimarydataastructuredquestionnairewaspreparedandwasgiventothecustomers

visitingAngelinvesters.

Thisprojectcoversthetopic“ASTUDYONINVESTORSAWARENESSLEVELONMUTUALFUNDS

INANGELINVESTORS”.Thedatacollectedhasbeenwellorganizedandpresented.Ihoperesearch

findingsandconclusionswillbeofuse.


