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EXECUTIVE SUMMARY

Nourishment handling is an extensive area that covers exercises, for example, agribusiness,
horiculture, plantation, dairy, fruits,& vegetable preparing it additionally incorporates different
commercial enterprises that utilization farming inputs for assembling of different scope of
items. Maiyas beverages and food Pvt. Ltd. Bangalore based organization engaged in
manufacturing and selling a range of Food products. Comparative study on marketing mix
elements are the key performance evaluator of the business and it has seen as a key

differentiator and increasingly has become a key element of business strategy.

It is essential for business to effectively satisfy the expectation of customers from their effective
frameworks done to the 7p’s of the marketing mix. To know the customer satisfaction level
towards the products of the company and to know the loyalty of the customer towards their

products.

The objective is to find out how well the marketing mix is effective in market & customers.
And also to know the influencing element which customers are getting influenced towards the

products and which are helping business to grow.

A descriptive research involving a data collection done by structured questionnaire where the

respondents were 108 and the statistical technique was convenience sampling technique.

Most of the customers buying Maiyas product because of their taste, quality and brand name
in the market. Customer feedback or suggestions should be viewed in order facilitate customer

what they need.

The study reveals that quality and taste of the product are good but the company is failing in
create awareness of the product in the market. And majority of the customers are happy towards

the company’s efforts and towards their product.




