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Executive Summary 

 

I, Abhishek Kamble completing M.B.A from Visvesvaraya Technological University, Belgaum. 

I am doing my project on “Study on factors influencing brand preferences of beer 

consumption on youth in Gulbarga region” with special reference to UB Groups, Pune, 

Maharashtra.” 

It is an analysis of consumer brand preference towards the UB Groups and observation on 

growth of sales rate of beer and its consumption in Youth. At this point there were both negative 

as well as positive responses from the customers, the employees were very kind and cooperative 

enough in the organization to help me understand the whole sales as well as promotional process 

and meeting the customers and they also clarified my doubts regarding work. Primary data was 

collected through questionnaires and personal interviews, and Secondary Data were taken from 

Books, Magazines, and Websites. 120 respondents were taken in the process of research. 

The survey helped to find out the satisfaction level of UB customers and their opinions about the 

brand. 

 I was able to get constructive feedback from customers and field work also helped me to 

understand the practicality or the work environment. 

 

  


