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Executive summary

The project titled “Brand awareness strategies of Bajaj Finsery M1 card in Mangalore city.

This research is based on the primary as well as secondary dota, however primary data
collection was more given importance. Research has been done by primary data collection, and
primary data has been collected by interacting with sales executives and sales managers , and
It was constructed in a manner of getting maximum information from the sales executive .
Secondary data has been collected from the company annual report and database.

The study was conducted based on questionnaires to collect the necessary data: question were
asked and necessary information was filled on the basis of the respondent answers. The
questionnaires are in the structured form of the tesearch study was done with the structured
personal interview.

The project also focuses the loan procedure and its approval by studying the cases and records
of the company, which documents are necessary for approval of loan and also show the SWOT
analysis of the company. Through this project. the rescarcher has leamt how to give loan on
consumer durable product and how to solve difficultics ahout the docunentation . The projeet
deals with time to cash, completing their files and getting the approval ontine from Bajaj.




