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EXECTIVE SUMMARY

This project title "A study on consumer expectation and satisfaction towards Honda activa3g
at tumkur” is submitted towards partial ful

filment of the requirement of the award of Master
of Business Administration .This project contains industrial, company profile, objectives of

the study, research methodology, Analysis and interpretation , finding and conclusion

A Consumer expectation and satisfaction plays an important role in determining the success

of the organization. The customers are a learning element in any success of the business. So
the product development, changes should be done accordingly.

The main objective of the study is to find out the consumer expectation and satisfaction
towards Honda activa3g,

The suggestions include Honda ativa3g can increase the advertisements to increase the brand
awareness regarding vehicle. Honda can come up with customer friendly pricing strategies.



