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EXECUTIVE SUMMARY
Gold has emerged as an important mean for investment and is has been used as symbol of
purity, value and royalty wherein it may be the first metal used by humans and was

valued for ornamentation and rituals.

The stud)_/ helps in understanding the behavior of the customers on Jewellery brands,
namely

Malabar Gold & Diamonds and it also helps in assessing the company’s strengths and

weakness against the competing Jewellery brands.

The survey was made to gather the information from the population and the gathered data
was analyzed systematically.

This study made to analyses the customer perception as well as the preference towards
the Malabar Gold & Diamonds, and it helps to know the various factors of satisfaction
towards buying the branded Jewellery.

The survey was conducted for 10 weeks in Ruwi, Oman and got experienced of dealing

with various customers with different preferences and perception towards Malabar Gold
& Diamonds. ' '
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