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Executive summary

Project report title “Visual merchandizing and its impact on customer buying decision™.
Kanva mart Gangavathi. The research is conducted to get a clear view about how visual
merchandizing impact on customer buying behaviour. The aim of the study is to know the
customers opinion of Visual displays considered during purchase and know determine factors of
visual merchandise and impact on customer buying decision. As well as to study how visual
merchandise urge the buying decision. At Kanva mart retail outlet Gangavathi and provide

valuable suggestion to company based on the study.

The questionnaire was prepared to get accurate information. It was distributed to 120 customers
in the Kanva mart outlet. Primary data collected with the help of questionnaire and interview.

Secondary data collected through company broucher, Magazines and journals.

Scanned with CamScanner



