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EXECUTIVE SUMMARY

A project report titled “A Study on Consumer Behaviour on real estate sector in
Arvind infrastructure Pyt Ltd, Bangalore™. This will be helpful to get better
representation what the consumers will observe about the product. It is faced with
certain challenges. The need to be price competitive, safety, quality, adapting to latest

technology, emerging and using new material for construction.

The project includes taking feedback from the prevailing consumers to identify their

behaviour towards the service provided and product offered by the company.

A questionnaire is prepared to get particular information. It was collected from 100
consumers. The primary data collected with the help of questionnaire, opinion and

interview. Secondary data collected through the company, website and journals.
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