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EXECUTIVE SUMMARY

e project wa srtaken i
The pro) s undertaken in Royal automobile Sadalga . the study has made to

know “Consumer buying behavior towards M/s Royal automobile Sadalga ”

The project duration was ten weeks and the project dealt with studying the consumer
buying behavior of Hero motor bikes . The project started with the induction program
which acquainted me with the concept of service functions and gave me the overview
regarding various aspects of the showroom. After having on overview as to how the
showroom works, | started with the research on various dimensions of the
organization. documents where provided to know about the showroom business
divisions, location of offices, hierarchies, reporting relationship, welfare activities,
safety measures followed, five decades journey of the showroom etc. after acquiring

an insight about the organization, I prepared questionnaires to identify and analysis

consumer buying behavior.

The main objective of study was to major To Know the customers are interested to

purchasing the bike with respect to in plant training at "Royal automobile sadalga™.

100 samples customers have been selected by using random sampling method .The

collecting information by survey method, data is tabulated and analyzed lastly

conclusion and suggestions have been given.

The study concludes with a view that, attitude of customers towards buying of bike

is an important factor for future development of the showroom.
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