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EXECUTIVE SUMMARY:

SKF Elixer is unit of SKF Group Pvt Ltd, Moodbidri. SKF Elixer undertakes the
activity of manufacturing and sales activities of water purifiers. That is water purifiers
industry .SKF group involves in the production of boilers, bearings and marketing
activities of their products.

The study conducted investigates the customers perception in the related to water
purifiers in related to SKF Elixer. Here study consists 100 samples size has been taken

and survey among of those customers taken into considerations.

The primary data was collected through distribution of questionnaire and later it has
been used for data collection, interpretation and tabulation and analysis of the data
received. As per my experience from this study conducted found that, the customer
preferences are more regarding the product quality service provided and technology used
in the water purifiers. It also came to know that customer perception changes on the basis
of compulsion of water necessity in individual life through the technology which is posed
in the purifier storage capacity and service provided by specific company toward the

customers.

Advertisements and promotional activities are also the factor that impact on
customer awareness about the product characteristics and their importance. As per
statistical tool used the service provided by the SKF Elixer is good and their preferences
on the technology and service provided is much greater compared to other factors such as

advertisements, storage capacity and price.

The survey reveals that the more number of respondents are most likes the message
in the SKF elixir Indian Pvt Itd advertisement. The survey states that the more respondents
are strongly agree the promotional activities help in guiding customers purchase decision.
The survey finds that majority of the customer responded that, Brochure is the other forms
for advertise or get promotional information about SKF elixir water purifier. The survey

find that majority of the respondents are believable in the SKF Elixer advertisement



