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studied in Unit 2 and justifying why such structures are chosen by

thosc organizations.
Preparing the leadership profiles of any 5 business leaders and

studying their Ieadership qualitics and behaviors with respects to the
trait, behavioural and contingency theorics studied.

. Identifying any five job profiles and listing the various types, abilitics
required for those jobs and also the personality traits/attributes

required for the jobs identified.

the orpanizations/ leaders/job profile or

Note: Faculty can cither identify
1¢same.

students can be allowed to choose t}

COURSE OUTCOMES:

1. Comprchend & correl
happening around with
management,

2. Understand the overview

practical applications of the same.

Eflectively use their skills for self-

toachicve organizational goals .

4. Demonstrate their acumen in

conceptin real world/situation.
and demonstrate their €xposure on recent trends in

ate all the management functions which are
fundamental concepts and principles of

of management, theory of management and

grooming, working in groups and

applying managerial and behavioral

S Understand
management.,
RECOMMENDED BOOKS:
Organizational behaviour, Step
NcharikaVohra, 14th Edition, Pearson, 2012.
Introduction to OrganisationalBehaviour — Michael Butler, Jzico

hen P Robbins, Timothy A. Judge,

Publishing House.
Organizational Behaviour - Anada Das Gupta, Biztantra, 20/ 1.

REFERENCE BOOKS: )
Organizational Bcehaviour - Fred Luthans, 12/¢, McGraw Hill

International, 2011, )
Management and Organizational Behaviour - Lauric J Mullins,

Pearson education.
Organizational Behaviour, Aquinas P. G, Excel Books.
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tools and thecorics of managerial

Course Objectives:

1.  To introduce the fundamentals, |
n of Economics In

cconomics. o
i a calio
To provide an undcrstanding of the appli

Business. )
3. Tolcarnthe basic cconomic concepts. Snctlon - Cost, Profit and
To have an understanding of Demand, Produc s

& industry.
Market competitions with referencetoa firmand in Ty
Introduction to Economics

c::: ..- nmcﬁ
Managerial Economics: Meaning, Nature, Scope, & M.N:.M_Mu.mmrwwnla_
Managerial Economics, Role and anno:m_v__:._o.m b Seiistics
Economist, Relationship of Managerial Economics with i n_,nn._.ﬁc:.
Accounting and Operations Research, The Basic process o S

making.
Fundamental Concepts of Managerial Economic

Unit2; . .
Opportunity Costs, Incremental Principle, Time perspective, U.moc_.._:::mu
and Equi-Marginal principlcs, Theory of the Firm: Firm u:.a EQ:m.J\. Forms
of Ownership, Objectives of the firm, altcrnate oc._om:co..a ‘o_) ::H.H..
Managerial theories: Baumol's Model, Marris’s Hypothesis, Williamson’s
Model. Behavioral theories: Simon's Satisficing Model, Cyert and March
Z.:.&Lzmc:.,.v.:_ch‘.
Case Stady: Dabur India Limited: Growing Big and Global.
Source: Managerial Economics — Geethika, Ghosh & Choudhury, 2/c,

McGraw Hill. 2011, Pp 64-65,
Demand analysis

Unit 3:

Law of Demand, Exceptions to the Law of Demand, Elasticity of Demand
~Classification of Price, Income & Cross elasticity, Advertising and
promotional elasticity of demand. Uses of clasticity of demand for
Managerial decision making, Measurement of elasticity cﬁanﬂuza.. Law of
supply, Elasticity of supply, Demand forecasting: Meaning & Significance,
Methods of demand forecasting. (No problems)
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Cost Analysis & Production analysis
Unit4: . o ‘
Concepts, Types of cost, Costcurves, Cost—Output —Nn_,u:G:,.v_:_n inthe short
run and in the long run, LAC curve. Concepts, production function E::. one
variable input - Law of Variable Proportions. Production function with 2
variable inputs and Laws of returns (o scale, Indifference Curves, 150-
Quants & I1SO-Cost line, Least cost combination factor, Economies of scale,
Discconomics of scale. Technological progress and production function
Case Study: Automobile Industry in India: New Production paradigm.
Source: Managerial Economics — Geethika, Ghosh&Choudhury, 2/c,
McGraw Hill.2011. Pp234-236.

Market structure and pricing practices
Unit5:
Perfect Competition, Features, Determination of price under perfect
competition, Monopoly: Features, Pricing under monopoly, Price
Discrimination. Monopolistic Competition: Features, Pricing Under
monopolistic competition, Product differentiation. Oligopoly: Features,
Kinked demand Curve, Cartels, Price leadership.
Descriptive Pricing Approaches: Full cost pricing, Product line pricing,
Product life cycle pricing, Pricing Strategies: Price Skimming, Penetration
Pricing. Loss leader pricing, Peak Load pricing.
Case Study: David Fights Goliath: The Nirma Story.

Source: Managerial Economics — Geethika, Ghosh & Choudhury, 2/e,

McGraw Hill. 2011. Pp 349-351.

Unit 6: Profits

Profits: Determinants of Short-Term & Long Term Profits, Measurement of

Profit.

Brezk Even Analysis — Meaning, Assumptions, Determination of BEA,

Limitations, Uses of BEA in Managerial decisions.

PRACTICALCOMPONENTS:

. Assessment of Demand Elasticity — Price, Income, Cross, Advertising.

» Demand Forecasting
. Preparing a Project proposal for a Business Venture.
COURSE OUTCOMES:

1. The student will understand the application of Economic Principles in

Management decision making.

2. Thestudent will learn the micro economic concepts and apply them for

effective functioning of a Firm and Industry.
3. TheStudent will be able to understand, assess and forecast Demand.

4. The student will apply the concepts of production and cost for

optimization of production.
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RECOMMENDED BOOKS:
Managerial Economics

REFERENCE

The student will desig [
differentiation ete. and :Eqrn:BmA
The student will be able to identify,

decisionmaking.

McGraw Hill. 201

Managerial Economics —

2010.

Managerial Economics —

1

. itive stratc
n Compectiuve stra g
n accordinglo the mark

asscss profits and app

_ Geethika,
Dominick Salvotore, 7/e,0

R. Panncerselvam,

Senthilkumar, Cen gage,20 18.

Managerial Eco

Managerial Economics— Hirschey,
Managerial Economics:

BOOKS:
nomics— Samuelson & Ma

Macmillan,2011.

Case Study solutions —
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2/e,Cengage Learning, 2010.
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