Other Non DCF Approaches-Book Value approach-Ssmak Debt approach-Strategic approach
to valuation-Guidelines for corporate valuation

Unit 4: (8 Hours)
Advanced issues in valuation-Valuation of comparaéslifferent kinds-valuation in different
contexts-Loose ends of valuation-Valuation of igite assets: Patents, trademarks, copyrights
and licenses; Franchises; Brands

Unit 5: (10 Hours)

Value Based Management- Methods and Key premise¥Bifl-Marakon approach-Alcar
approach-Mckinsey approach-Stern Stewart appro&B-Bapproach-Lessons from the
experiences of VBM adopters.

Unit 6: (8 Hours)

Case studies in Valuation - Bharat Hotels compaBlyarat Heavy Electricals Limited - Bhoruka
Power Corporation Limited - Valuation in the Mergeir ICICI with ICICI Bank - Sasken
Communication Technologies - Valuation of Infosysiil

(Question Paper: 50% Theory and 50% Problems)

Practical Component:

» Obtain last three years’ balance sheet of any tivah has debt and equity and find out the
free cash flow to the firm and free cash flow te #yuity for the last three years. Also
determine if there is any growth in the cash flaawghe firm and to the equity holders.
Find beta of the firm and compute cost of equitg 8WACC to finally find the value of
the firm

RECOMMENDED BOOKS
» Corporate Valuation and Value Creation, Prasanren@ta, Tata McGraw Hill, 2011.
* Valuation, AswathDamodaran, Damodaran, 2/e, JoHayéind Sons, 2006.

REFERENCE BOOKS

» Corporate Valuation: A Guide for Managers and Itwes Philip R Daves, Michael C.
Ehrhardt, and Ron E. Shrieves, , Cengage Learrfi0g,2

» Corporate Valuation Financial Times, David FrykmaakobTolleryd, Prentice Hall,
2003.

* The Valuation Handbook: Valuation Techniques froaddy's Top Practitioners, Rawley
Thomas, Benton E. Gup, John Wiley & Sons, 2010

» Financial Management, Rajiv Srivastava and Anil igli2/e, Oxford University Press,

2011.
SEMESTER IV
Human Resources Management
PUBLIC RELATIONS
Subject Code : 16 MBAIR401 IA Marks : 20
No. of Lecture Hours / Week : 03 Exam Hour93
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Total Number of Lecture Hours : 56 Exam Marks80
Practical Component : 02 Hours / Week

Course Objective:
» To provide an understanding of the fundamentalks toopublic relations practice
* To provide a multidisciplinary understanding of therging trends in the field of public
relations.
Course Outcomes:
The students will be able to
» Gain the insights of Public relations principlesl gmactices.
» Learn the various theories of mass communication
» Understand the various issues in crisis management

Unit 1: (8 Hours)

Public Relation: Meaning, Concepts of PR -Proactive and Reactiverégrhes — Public Relations
Process — Behavioral Public Relations Model — Resism Model — Two way symmetrical
Communications Model — 20 great truths about PuRéations

Unit 2: (8 Hours)
Theoretical basis for Public Relations Fheories of Relationships —Systems Theory — sitnati
Theory — Theories of Persuasion and Social Inflaen&ocial Exchange Theory — Diffusion Theory
— Social Learning Theory — Elaborated Likelihoodedty - Theories of Mass communication — Uses
and Gratification Theory — Agenda Setting Theoryublic Relations roles — Models of Public
Relations — Approaches to Conflict Resolutions

Unit 3: (10 Hours)
Employee communications -Role of employee communication — concept of Orgational culture

— Establishing Communication Policy — Organizatlomhange — Importance of employee
communication — Special employee Communication atns — Media of Employee

communications — Objectives of Internal media +t8tg internal media — controlling internal media
- Occasional and Special media Rules of Effediwgployee Relations. Frontline supervisors as the
key communicators

Case: Investing in Employees Pays Off (CJSS)

Case: Southwest Airlines — Where Fun, LUV, and P& Hand —in Hand (CJSS)

Case: Employee Retention: It is the employer whaniprobation (LLHT)

Case: Maintaining Employee Relationship in a TragédHT)

Kodak Communicates One - on - One with All of itafiloyees (CJSS)

Unit 4. (8 Hours)
Community Relations — Importance of Public Relations — Community Relasi Process —
Guidelines for Effective Relations Programs -Spediunctions of Public Relations — Criteria for
Community relations Activities — Corporate SociakdRonsibility & Philanthropy-Emerging
Challenge of Community Activism

Case: Community Relationships Maintained During pita$ Closing (CJSS)

Unit 5: (8 Hours)

Media Relations— Media Relations —Role of Media in Public RelatienSocial Media — working
with the media —Media Relations Program Elementsle-&f Technology in Public Relations
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Case: Fatal Tiger Attack at San Francisco Zoo (LLHT
Case: There’s a Syringe in My Pepsi Can (CJSS)

Unit 6:

(14 Hours)

Issues in Public Relations/Crisis Management public relations challenges —Types of Issues -
target audiences-Public Service as Preventive @#lations — Special Interests — Importance of
Compromise —Issue Anticipation — Scenario Technique

Crisis Management —Understanding how people typically react to issuékiman Nature — Role of
communications — Types of crises — News media@nfte - Fundamental guidelines

Case: Take your choice — Tobacco or Health (CJSS)

Case: Bhopal — A Nightmare for Union Carbide (CJSS

Practical Component:

Related cases for each module to be discussee icldbses and presentation can be done for
each case by group of students.

Team of students can be made and asked to repariddia personalities about the event
held in the college. Different styles of reportiing same event can be discussed in the class
with its possible reactions from the media.

Collect the newspaper articles about various messiigm organizations through
spokespersons and analyze the effect of each fygielivery and impact on the audience.
Conduct a CSR Programme for the college like Bldodation, Eye camps in association

with Lions, Rotary clubs etc and gather the infaiords about various challenges these
organizations face during such community orientegyammes.

RECOMMENDED BOOKS

“Public Relations — The Profession and Practiceditimore, Laskin, Heiman &Toth, third
edition, Tata McGraw Hill, 2012 (LLHT)

“Public Relations Practices — Managerial Case &sidnd Problems” Center, Jackson, Smith
and Stansbury, Seventh Edition, Prentice Hall dfdn2008 (CJSS).

Public Relations - Paul Baines, John Egan, Frafiin¥s Routledge, 3 edition, 2007.

Public Relations: Concepts, Practice and Critigaequie L'Etang, SAGE, 2007.

Public Management — Organizations, Governance aniifhance, Laurence J. O’ Toole Jr,
Kenneth J Meier, sledition, Cambridge Publications, 2011.

REFERENCE BOOKS:

Strategic Planning for Public Relations, Ronalddmith, revised edition, Taylor & Francis,
2004.

Public Relations: A Practical Guide to the BaskBilip Henslowe, & edition, Kogan Page
Publishers, 2003.

An Overview of the Public Relations Function - Sham A. Bowen, Reprint Edition,
Business Expert Press, 2010.

Public Relations Practices, Managerial Case StualielsProblems, Allen H Center, Patrick
Jackson, Stacey Smith, Frank R Stansberry, 7thoadit

WORKPLACE ETHICS AND VALUE SYSTEMS

Subject Code : 16MBAIR402 IA Marks : 20
No. of Lecture Hours / Week 103 Exam Hour93
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