
HUMAN RESOURCE MANAGEMENT 
PUBLIC RELATIONS 

Subject Code 
No. of Lecture Hours / Week 04 
Total Number of Lecture Hours : 56 

14MBA HR407 IA Marks :50 
Exam Hours : 03 

Exam Marks: 100 
Practical Component 01 Hour / Week 

Objective: 
To provide an understanding of the fundanentals tools of public relations 
practice and to provide a multidisciplinary understanding of the emerging 
trends in the field of public relations 

(8 Hours) 
What is Public Relation? - Proactive and Reactive Approaches Public 

Relations Process Behavoiural Public Relations Model - Persuasion 
Model Two way symmetrical Communications Model - When 

communications is not enough 20 great truths about Public Relations 

Module 1 

Module II 
Theoretical basis for Publice Relations -Theories of Relationships -Systems 
Theory situational Theory Theories ofPersuasion and Social Influence 
- Social Exchange Theory Diffusion Theory Social Learning Theory 
Elaborated Likelihood Theory Theories of Mass conmunication Uses 
and Gratification Theory Agenda Setting Theory Public Relations roles 
- Models of Public Relations - Approaches to Conflict Resolutions 

(8 Hours) 

Module Ili (8 Hours)
Employee communications - Role of employee communication - concept 

of Organizational culture - Establishing Communication Policy -

Organizational change - Importance of employee communication Special 

employee Communication Situations Media of Employee communications 
Objectives of Intemal media - Starting intemal media - controlling intemal 

media Occasional and Special media 
Rules of Effective Employec Relations. Frontline supervisors as the key 
communicators 
Case: Investing in Employees Pays Off (CJSS) 
Case: Southwest Airlines- Where Fun, LUV, and Profit Go Hand -in Hand 

(CISS) 
Case: Employee Retention: It is the employer who is on probation (LLHT) 
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