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EXECUTIVE SUMMARY

This study investigates the impact of post-purchase service quality on customer
loyalty at Lobo TVS Motors. It aims to identify key factors influencing
customers' perceptions of service quality after a purchase and analyze their
relationship with customer loyalty. Through a detailed survey of customers and
analysis using SPSS, the study reveals that factors such as responsiveness,
reliability, and service efficiency significantly affect customer loyalty. The
findings emphasize that enhancing post-purchase service quality can lead to
improved customer retention and long-term loyalty. This study offers valuable
insights for Lobo TVS Motors to refine its service strategies and maintain
competitive advantage.

The study was conducted for the period of Six Weeks. The first chapter deals
with the Introduction, Industry profile and company profile along with the
products that are offered, areas of operations etc. The Second chapter talks about
the theoretical background of the study and the literature review. The Third
chapter contracts with the Research design such as problem statement, need,
objectives, scope, methodology, hypothesis and limitations of the study. The
fourth chapter deals with Analysis and interpretation of the collected data. The
fifth and the final chapter deals with the findings, Conclusion and suggestions

given for the study conducted.



