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Executive Summary

This study explores the factors influencing the purchase decisions of TVS
motorcycles in Udupi City, a region where consumer preferences are shaped by
both economic considerations and brand perceptions. TVS Motors, a well-
known name in the Indian two-wheeler industry, enjoys significant popularity

in Udupi due to a variety of factors that resonate with the local consumer base.

One of the most prominent factors driving the purchase of TVS motorcycles is
affordability. Udupi consumers, particularly from middle-income groups, are
price-sensitive and tend to favor motorcycles that provide value for money. TVS
has successfully positioned itself as a brand offering budget-friendly options
without compromising on quality or performance, making it a preferred choice

among cost-conscious buyers.

Fuel efficiency is another critical factor influencing purchase decisions. With
rising fuel costs, consumers in Udupi prioritize motorcycles that offer good
mileage. TVS motorcycles are known for their fuel efficiency, which is a major

reason for their popularity in this region.

Brand loyalty also plays a key role, as many customers in Udupi perceive TVS
as a reliable and trusted brand. The company’s longstanding presence in the
market and its reputation for delivering durable, high-performance motorcycles

strengthen customer confidence.

In addition to affordability and fuel efficiency, TVS’s strong after-sales service
network in Udupi contributes to customer satisfaction. The availability of
service centers and easy access to spare parts make TVS motorcycles a

convenient and hassle-free choice for local buyers.

In conclusion, the combination of affordability, fuel efficiency, brand loyalty,
and robust after-sales service makes TVS motorcycles highly attractive to
consumers in Udupi City, securing the brand a strong foothold in

the local market.






