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Executive Summary 
 

The project examines the critical issue of mobile phone obsolescence and its environmental 

impacts in coastal Karnataka, specifically in Dakshina Kannada and Udupi districts. Rapid 

advancements in mobile technology have led to frequent device upgrades, resulting in a 

significant increase in electronic waste (e-waste). This accumulation poses serious 

environmental risks, including the release of toxic substances that can harm ecosystems and 

human health. The study emphasizes the need for a circular economy, which promotes 

extending product lifecycles through reuse, repair, refurbishing, and recycling. This 

approach aims to reduce the environmental footprint of the mobile industry and enhance 

resource efficiency. 

 

To gather insights, structured surveys were conducted among mobile users and repair shops 

to assess consumer behavior regarding mobile phone usage, disposal methods, and 

awareness of recycling programs. The findings reveal that consumers are increasingly aware 

of the environmental impacts of e-waste and express a desire for sustainable practices, such 

as improved repairability and better access to spare parts. The research highlights the vital 

role of mobile repair shops in extending device lifecycles and advocates for collaboration 

among stakeholders, including manufacturers, repair businesses, and consumers. 

Additionally, it calls for educational initiatives to inform consumers about the benefits of 

repairing devices and participating in recycling programs. 

 

In conclusion, the project underscores the urgent need to address the environmental 

challenges associated with mobile phone obsolescence. By promoting a circular economy 

approach, it offers actionable recommendations for reducing e-waste and improving 

sustainability in mobile phone management, contributing to a more sustainable future for 

technology and the planet. 

 

 

 

 

 

 
 

 

  


