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Executive Summary

This project analyses the growing dominance of supermarkets and hypermarkets over
traditional retail outlets in Dakshina Kannada. The study employs a linear regression
approach, supported by quantitative data from surveys of 300 consumers. The research
aims to identify key factors influencing customer behaviour, including convenience,
product variety, pricing, and technological advancements. These factors not only
attract customers to modern retail formats but also contribute to the decline in footfalls
at traditional outlets.

The analysis of this report reveals that supermarkets and hypermarkets are
increasingly favoured due to their ability to offer a one-stop shopping experience,
competitive pricing, and a broader range of products. Data shows that 72% of
respondents agree that supermarkets prioritize customer satisfaction, while only a
small percentage believe that traditional outlets can compete effectively on these
fronts. Predictive modelling indicates that the market share of supermarkets is
expected to continue growing by approximately 5% annually, potentially reaching
80% by 2033, driven by younger, tech-savvy consumers who prefer a seamless

integration of online and offline shopping.

This project exemplifies that traditional outlets face significant challenges but can
remain relevant by adapting to changing consumer preferences. Strategies such as
embracing digital tools, expanding product offerings, and enhancing personalized
customer service can help these outlets carve out a niche. However, without
substantial innovation, many traditional shops may continue to lose market share,
particularly in urban and suburban areas. The findings underscore the importance of
leveraging technology and customer experience enhancements for all retailers to meet

evolving consumer needs in a competitive market landscape.
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