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EXECUTIVE SUMMERY

The main purpose of the study conducted to analyze consumer perception towards sandal
soap manufactured by KSDL , focusing on the town of Channarayapatna and Hassan
.The study aimed to gain insights into consumer perception , attitudes , and behaviours
regarding sandal soap products , identifying key factors influencing their perception and

purchase decision.

This report shows clear picture of the company and consumer perception towards Mysore
sandal soap. This executive summary is short detailed information of establishment of
soap industry, how the soap industry plays a major role in india and top one sandalwood
soap industries in India. And next coming to chapter one company profile of KSDL which
includes history of the selected company how it got started , regarding organization
profile of the company , what are its vision , mission ,quality policies , product profile,
promoters ,financial statement of the company. Coming to second chapter it includes
theocratical background of the study , Literature review about the consumer perceptions,
information collected through the secondary data .In Third chapter research design it
includes the statement of the problem, need for the study, objectives, hypothesis,
limitation of the study and sample size of population is 120.In fourth chapter it includes
collection of data through questionnaires and its analysis ,interpretation. Fifth chapter
includes findings of the study highlighted the significance of consumer perception ,

suggestions and conclusion drawn from the study.



