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EXECUTIVE SUMMARY 

This study focuses on evaluating customer satisfaction regarding the services provided by Bhavani 

Argo Eng. Services, an authorized distributor of Swaraj tractor products. The research aims to 

understand customers' viewpoints, preferences, and experiences related to various aspects of the 

distributor's services. Both product quality and service excellence are essential in all industries, 

including the Swaraj tractor sector. They contribute to enhancing economic conditions for 

employees, industries, farmers, and the overall country. The primary objective of this project is to 

assess customer satisfaction with Swaraj tractor products and services, as well as to gauge brand 

awareness of Swaraj tractors in Vijayapura district. 

 

The process of data collection encompassed both primary and secondary methodologies. Primary 

data was occupied over observations, personal interviews, and questionnaires. Secondary data was 

originated from websites, reference books, and magazines. Using random sampling, a sample size 

of 100 respondents was nominated for the market survey conducted within Vijayapura city. 

 

The study demonstrates that customers have primarily drawn to purchasing Swaraj tractors due to 

their superior performance, advanced technology, appealing design, competitive pricing, quality, 

and strong brand reputation. These tractors are designed to cater to the needs of farmers, 

construction businesses, and other applications. Swaraj tractors play a pivotal role in enhancing 

the rural economy, contributing positively to the financial well-being of families. 

 


