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EXECUTIVE SUMMARY 

The study on the role of branding in improving customer loyalty with reference 

to Apple iPhone at Sageetha Mobiles explores the impact of Apple's branding 

strategies on customer loyalty within the context of a mobile retail store. The 

research investigates how Apple's strong brand identity, product quality, and 

user experience influence customers' loyalty towards the iPhone. 

The study employs both qualitative and quantitative research methods, 

including surveys and interviews with Sageetha Mobiles' customers. Findings 

reveal that Apple's branding, characterized by its minimalist design, premium 

pricing, and innovative technology, significantly contributes to higher customer 

loyalty. Customers perceive the iPhone as a status symbol and are willing to pay 

a premium for the brand. 

Moreover, the study identifies that after-sales services, including technical 

support and software updates, play a crucial role in enhancing customer loyalty. 

Sageetha Mobiles can leverage these findings to develop strategies that 

strengthen its association with the Apple brand, improve customer satisfaction, 

and ultimately drive customer loyalty, leading to increased sales and long-term 

customer relationships. 
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