PROJECT REPORT ON
“A STUDY ON ROLE OF BRANDING TO IMPROVE THE CUSTOMER LOYALTY
WITH REFERENCE TO APPLE IPHONE” IN SAGEETHA MOBILES

Submitted by
SINCHANAY S

4AL21BAO08S

Submitted to

VISVESVARAYA TECHNOLOGICAL UNIVERSITY, BELAGAVI
In partial fulfilment of the requirements for the award of the degree of
MASTER OF BUSINESS ADMINISTRATION
Under the guidance of
INTERNAL GUIDE

MR. NEERAJ RAI

ASSISTANT PROFESSOR

&

Ay,

{02
A\ =

ALVA’S

Education Foundation

Department of MBA
ALVA’S INSTITUTE OF ENGINEERING & TECHNOLOGY

MIJAR, MOODBIDRI,

2022-2023



)

Saryggfﬁmaf

J Since 1974

Datc:

Place: Shivimogga

TO WHOM SO EVERY IT MAY CONCERN

This is certify that Ms. SINCHANA'Y S USN 4AL21BA085 student of MBA, Alva’s
Institute of Engineering and Technology - Mijar has successfully completed his Project
Report from 17th April 2023 to 23 May 2023 under the guidance of Mr. Suman rao devkar
Senior Relationship manager.

During the course of Project, the candidate was found to be observant during his short stintin
our company, we appreciate his contribution

Best regards

For Sangeetha Mobiles Private Limited

* angeetha Mobiles Pvt. Led.
#184/174, B.H. Road,

Near KSRTC Bus Stand,
Shi ga-577201.

9 Authorized signatory.

Sangeetha Mobiles Private Limited
Reg. Office: #1183,22nd 'A’ Cross, Banashankari 2nd Stage, Bengaluru-560 070. Mob.:080-4939 7000
www.sangeethamobiles.com
Karnataka | Andhra Pradesh I Telangana | Tamil Nadu | Puducherry Gujarat [ Uttar Pradesh



A/ ALVA'S INSTITUTE OF ENGINEERING & TECHNOLOGY
Z

S (A Unit of Alva's Education Foundation ® Moodbidri)
A S Affiliated to Visvesvaraya Technological University, Belagavi

ALVA’S Approved by AICTE, New Delhi & Recognised by Government of Karnataka
: % Accredited by NAAC with A+ Grade and NBA (CSE & ECE)

Date: 01-09-2023

CERTIFICATE

This is to certify that SINCHANA Y S bearing USN 4AL21BA085 is a bonafide student of Master of
Business Administration course of the Institute in 2021-23, affiliated to Visvesvaraya Technological
University, Belgaum. Project report on “A STUDY ON ROLE OF BRANDING TO IMPROVE
THE CUSTOMER LOYALTY WITH REFERENCE TO APPLE IPHONE IN SANGEETHA
MOBILES, SHIVAMOGGA” is prepared by her under the guidance of Mr. Neeraj S Rai, Senior
Assistant Professor, PG Department of Business Administration in partial fulfillment of the
requirements for the award of the degree of Master of Business Administration of Visvesvaraya

Technological University, Belgaum Karnataka.

R

o w2 22 S ok
Signature of Internal Guide Mrs. Priya Séqueira gig , tu;"}fPrincipal

s o PRACIAL
wves lnstitute of Engg, g 1 )
Wij2r. IOGDBIDR] - $74 2?;"3[7(;"'

Shobhavana Campus, Mijar, Moodbidri =57 4225, Mangalore, Karnataka, India

08248-26272+ (0), 262725 (P) principalaictos@gmail.com wwwaletorg.in




DECLARATION

1, Sinchana Y S, hereby declare that the Project report entitled “A STUDY ON
ROLE OF BRANDING TO IMPROVE THE CUSTOMER LOYALTY
WITH REFERENCE TO APPLE IPHONE” IN SAGEETHA MOBILES
Is prepared by me under the guidance of MR. NEERAJ RAI ASSISTANT
PROFESSOR, PG Department of Business Administration, Alva’s Institute of
Engineering and Technology. I also declare that this Project work is towards
the partial fulfilment of the university Regulations for the award of the degree
of Master of Business Administration by Visvesvaraya Technological
University, Belgaum. I have undergone a summer project for a period of
Twelve weeks. I further declare that this Project is based on the original study

undertaken by me and has not been submitted for the award of any

degree/diploma from any other University / Institution.

Siidhgun V- S

Place: MIJOU’I Signature of the Student

Date: 0L4/09) [ 0233
4AL21BA085



ACKNOWLEDGEMENT

I wish to convey my gratitude to my internal guide Mr. Neeraj Rai, Assistant
Professor, P G Department of Business Administration, for having guided me
on every aspect right from the beginning of the project report. For giving
resources and information about the topic which is very crucial to study and

preparing the project report.

My thanks to Dr. Peter Fernandes, Principal of Alva’s Institute of Engineering

and Technology for his wholehearted support in all our endeavours.

I express my genuine thanks to all the teaching faculties and the support staft
of the PG Department of Business Administration, Alva’s Institute of

Engineering and Technology, Mijar, Moodbidri.

I express my deepest gratitude to my parents and family members for their
active role in my professional development without which my higher studies

would have been just a dream.

Finally, I thank my friends for their valuable suggestions offered to me to

complete this study successfully.



TABLE OF CONTENTS

CHAPTER | TITLE PAGE NO

NO

EXECUTIVE SUMMARY

1 INTRODUCTION 1-13

2 CONCEPTUAL BACKGROUND AND LITERATURE | 14-25
REVIEW

3 RESEARCH DESIGN 26-36

4 ANALYSIS AND INTERPRETATION 37-58

5 FINDINGS, SUGGESTIONS AND CONCLUSION 59-61

BIBLIOGRAPHY

ANNEXURE




LIST OF TABLES

SL NO. PARTICULARS PAGE NO.
1 Table 4.1: Table showing gender of respondents for the study. 37
2 Table 4.2: Table showing age range of respondents of the study 38
3 Table 4.3: Table showing education 39

qualification of the respondents of the study

4 Table 4.4: Table showing the details about the Position Held by 42
the respondents of the study

5 Table 4.5: Table showing marital status of respondents of the 44
study

6 Table 4.6: Table showing monthly income of the respondents of 45
the study

7 Table 4.7: Table showing Work Experience of the respondents of 46
the study

8 Table 4.8: Table showing details of the smartphone brand 47
purchased by the Respondents last time

9 Table 4.9: Table showing respondent’s opinion whether brand 48
name influences on making a purchase of smartphone

10 Table 4.10: Table showing respondent’s opinion about current 49
operating system/ platform in phones.

11 Table 4.11: showing Respondents opinion on the factors that 50
affects the loyalty of buyers towards a specific brand:

12 Table 4.12: Table showing details about respondents’ opinion 51
regarding their satisfaction level regarding their current
operating system/ platforms

13 Table 4.13: Table showing details about respondents’ opinion on 52

their satisfaction level:




14

Table 4.14: Table showing details about respondents’ opinion
upon the time period taken by them to upgrade their Smartphone

53

15

Table 4.15: Table showing details about respondents’ opinion on
whether they will upgrade their smartphone to the latest model
of the same brand or not

54

16

Table 4.16: Table showing respondents opinion regarding
purchase of new smartphone of the brand they wish to purchase
is out of stock

55

17

Table 4.17: Table showing details on respondents’ opinion about
choosing alternative brands if they offer similar smartphone with
cheaper rate

56

18

Table 4.18: Table showing details about respondents’ opinion
whether the smartphone they are using fulfils their needs it not:

57

19

Table 4.19: Table showing details about respondents’ range of
commitments towards their phone brands

58




EXECUTIVE SUMMARY

The study on the role of branding in improving customer loyalty with reference
to Apple iPhone at Sageetha Mobiles explores the impact of Apple's branding
strategies on customer loyalty within the context of a mobile retail store. The
research investigates how Apple's strong brand identity, product quality, and

user experience influence customers' loyalty towards the iPhone.

The study employs both qualitative and quantitative research methods,
including surveys and interviews with Sageetha Mobiles' customers. Findings
reveal that Apple's branding, characterized by its minimalist design, premium
pricing, and innovative technology, significantly contributes to higher customer
loyalty. Customers perceive the iPhone as a status symbol and are willing to pay

a premium for the brand.

Moreover, the study identifies that after-sales services, including technical
support and software updates, play a crucial role in enhancing customer loyalty.
Sageetha Mobiles can leverage these findings to develop strategies that
strengthen its association with the Apple brand, improve customer satisfaction,
and ultimately drive customer loyalty, leading to increased sales and long-term

customer relationships.



	PROJECT REPORT ON
	VISVESVARAYA TECHNOLOGICAL UNIVERSITY, BELAGAVI
	MASTER OF BUSINESS ADMINISTRATION
	INTERNAL GUIDE


