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EXECUTIVE SUMMARYs 

 
The Project work on The Impact of E-WOM on Consumer Purchase Decision: A 

Study of Online Review and Ratings. This study focuses on how people's decisions 

to buy things are influenced by what they hear or read online. When we want to 

buy something, we often look for reviews and ratings from other people who have 

already bought and used that product. This is called "electronic word of mouth," 

and it happens on the internet, like when we read comments or reviews on websites 

or social media.  

This study looks at how these online reviews and ratings impact what we decide 

to buy. Researchers want to understand if positive reviews make us more likely to 

buy something and if negative reviews make us change our minds. They're 

interested in finding out how these online opinions affect our shopping choices. 

The goal is to learn more about how the internet and what people say online can 

affect the things we buy. 

This study investigates the impact of how E-WOM influences people's choices 

when they decide to buy something. The research focused on online reviews and 

ratings. The findings showed that E-WOM has a significant impact on consumers' 

purchasing decisions. Positive reviews and high ratings tend to make people more 

likely to buy a product, while negative reviews and low ratings can discourage 

them. This highlights the importance of online reviews and ratings in shaping 

consumer choices in the digital age. 


