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EXECUTIVE SUMMARY

The Project work on A comparative study of customer's perception towards the
use of gasoline vehicle and EV vehicle with reference to Mangalore rural region,
in partial fulfillment of the requirements for the award of the degree of Master of
Business Administration of Visvesvaraya Technological University, Belagavi

Karnataka.

As the automotive industry rapidly shifts towards sustainable alternatives,
understanding customer preferences and concerns is crucial for informed decision-
making. The research gathered data through surveys with residents of the

Mangalore rural region.

Key findings indicated that customer perception and attitudes towards Gasoline
vehicles and EVs are influenced by several factors, including environmental
awareness, cost considerations, infrastructure availability, and technological
understanding. While Gasoline vehicles were favoured for their established
infrastructure, perceived affordability, and familiarity, EVs garnered interest due

to their lower environmental impact and potential long-term cost savings.

However, concerns related to EVs, such as limited charging infrastructure, range
anxiety, and upfront costs, were also highlighted. Notably, environmental
awareness emerged as a significant influencer of attitudes. Respondents concerned
about climate change and air quality were more inclined towards EV adoption.
Additionally, governmental incentives and awareness campaigns played a pivotal

role in shaping perceptions.

This study suggests that for successful EV adoption in the Mangalore rural region,
a comprehensive approach is required. This includes enhancing charging
infrastructure, providing transparent information about EV benefits and costs, and
fostering partnerships between governmental bodies, automotive manufacturers,

and local communities.



