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EXECUTIVE SUMMARY 

The Project work "A Study of the Effect of Digital Payment Adoption on Urban 

Consumers' Purchasing Behaviour" project aims to investigate the profound 

implications of the widespread adoption of digital payment methods on the 

shopping habits of urban consumers. As technology continues to reshape various 

aspects of our lives, the retail landscape has witnessed a significant shift towards 

digital payment platforms. This study endeavors to unravel the intricate 

relationship between the adoption of digital payment systems and the 

purchasing behaviors exhibited by urban consumers. 

Through a comprehensive analysis of quantitative and qualitative data, the 

project delves into the key factors influencing the decision of urban consumers 

to embrace digital payment methods. The study examines variables such as 

convenience, security perceptions, accessibility to technology, and demographic 

attributes, which collectively play a role in shaping consumer preferences. By 

conducting surveys, interviews, and behavioral observations, the project aims to 

uncover the motivations behind consumers' choices to adopt digital payments, 

whether it be for seamless online shopping experiences, contactless transactions, 

or loyalty program integration. 

Furthermore, the project investigates the potential impact of digital payment 

adoption on traditional brick-and-mortar retail establishments versus e-

commerce platforms. It examines the shift in shopping frequency, average 

transaction value, and the propensity to explore novel product offerings as a 

consequence of this adoption. By scrutinizing these effects, the research seeks 

to provide valuable insights to businesses, policymakers, and financial 

institutions, enabling them to tailor their strategies to the evolving landscape of 

consumer behavior. 


