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EXECUTIVE SUMMARY 

 

The expansion of national highways is a significant infrastructure development that 

can have profound effects on local businesses, including retail shops. This study 

aimed to investigate the impact of national highway expansion on retail shops, with 

a focus on analyzing the opportunities and challenges that arise for these businesses. 

The study considered both positive and negative effects of highway expansion on 

retail establishments 

improved road access due to highway expansion can benefit retail shops by making 

them more accessible to customers from a wider geographic area. This can lead to 

increased sales and revenue. 

The expansion of national highways often leads to increased foot traffic near retail 

shops located along these routes. This can result in higher visibility and potential 

customer visits to these businesses. 

Some retail shops may face intensified competition from larger chain stores that take 

advantage of improved highway access. Small, independent retailers may struggle to 

compete on price and marketing efforts. 

National highway expansion projects can have a multifaceted impact on retail shops. 

While they offer opportunities for increased visibility and access, they also present 

challenges such as heightened competition and environmental concerns. The ability 

of retail businesses to adapt to these changes and innovate in response to evolving 

market dynamics will be crucial in determining their long-term success in areas 

affected by highway expansion. 


