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                                                   EXECUTIVE SUMMARY 

 

 

As a part of curriculum course of Master of Business Administration Alva’s Institute of 

Engineering and Technology, I had required to undertake a research project in fourth 

semester. It enables me to know the realities of the business and application of 

theoretical knowledge in practical. A secondary research study was undertaken to 

understand the company and product segment. 

 Sincere efforts have been done to analyse the receivable management, to achieve the 

objectives of the study and find out the present position of the PowerPoint batteries. 

Efforts have been done, to suggest the management some of the facts with the outcome 

of the findings.  

In the 1st chapter you will find the details about the industry and company profile of 

POWER POINT batteries, vision, mission, and SWOT analysis of the company. 

In the chapter 2 you will find details about conceptual background of the study and 

literature review.  

The 3rd chapter will explain about Statement of the problem, Need for the study, 

Objectives, Scope of the study, Research methodology, Hypotheses, Limitations, 

Chapter scheme. 

In the 4th chapter you will find analysis and graphical representations on the data 

collected from the sample population choose from the company.  

Chapter 5 is about the findings, suggestions, and conclusion of the project.  

In the end bibliography and annexure are attached relating to the project. 

 

 

 

 


