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Executive Summery

The project is on the “A Study on Financial Statement Analysis with Reference
to the “KMF CATTLE FEED PLANT, HASSAN. Karnataka Cooperative Milk
Producers Federation Limited (KMF) was setup in 1974 and it serves as the
governing body for Karnataka's dairy cooperative movement. Both in relation
to sales and procurement, this is the best in South India. One of the Federation's
main responsibilities is the marketing of milk and dairy products. One of a
farmer’s most significant vocations is the dairy industry. In India, the
agricultural sector supports close to 70% of the population. It serves as India's
foundation. Agriculture and dairy are closely related industries. Agriculture in
India is fundamentally dependent on animal husbandry. It primarily pertains to
rural areas and is closely related to agriculture. Currently, 187 million tons of
milk is produced annually. India leads all other nations in both the creation and
consumption of milk.

To provide urban customers with access to premium milk and other dairy
products of the highest quality. To establish and grow cooperative model
village-level organizations to oversee dairy operations. To guarantee the
availability of resources for milk production, processing facilities, and
knowledge diffusion.

| employed ratio analysis, specifically looking at metrics such as net profit ratio
and gross profit ratio to assess the organization's profitability. Additionally, I
examined operating profit ratio and operating expenses ratio to gain insights
into its financial performance. | used the chi-square statistical tool to analyze
the survey responses and draw conclusions regarding the hypotheses under
investigation.

A substantial portion of the survey respondents indicated frequent use of KMF
cattle feed, and the majority expressed satisfaction with its quality. The chi-
square statistical analysis revealed significant relationships between various
factors. Over the years 2020 to 2022, there has been a consistent growth in net
profit, which corresponds with improved sales ratios, indicating successful
strategies leading to increased returns. However, there was a decline in net
profit in 2023, attributed to inconsistent cost control measures.



