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EXECUTIVE SUMMARY 

The Project work on “A STUDY ON THE EFFECT OF E MARKETING ON HOTELS 

AND TOUR OPERATORS,” as required by the Alva’s Institute of Engineering& 

Technology, PG Department of Business Administration, Visvesvaraya Technological 

University, Belagavi. 

Objectives of the study 

1. To determine the effectiveness of different e-marketing channels in enhancing the 

competitiveness of hotels and tour operators. 

2. To assess the impact of e-marketing on customer engagement and bookings in the hotel 

and tour operators’ industry. 

3. To identify the challenges faced by hotels and tour operators when implementing e-

marketing strategies. 

This report is divided into five chapters.  

First chapter is about Introduction, Industry profile and hotel profile which is all about the 

hotel in which survey was done. Second chapter shows Conceptual background and 

Literature review of the topic studied. Third chapter is about Research design which contains 

statement of the problem, need for the study, objectives, scope of the study, research 

methodology, hypotheses, and limitations of the study. Fourth chapter is about analysis and 

interpretation of the data which is collected by the Business owners, managers, and workers 

through the questionnaires by using tables and graphs which helps to know the various 

factors about the impact of covid on hotel and restaurant. Fifth chapter is about findings, 

conclusion and suggestions based on the study. 

Then it contains bibliography which is about the various journals I have studied, and the 

questionnaires. The source of data referenced here is primary data by using questionnaires 

which is collected from the business workers and secondary data which refers to website. 

 


