
                                PROJECT REPORT ON 

“CONSUMER PERCEPTIONS AND WILLINGNESS TO ADOPT 

PLANT-BASED MEAT ALTERNATIVES IN THE CONTEXT OF 

SUSTAINABLE AND ETHICAL FOOD CHOICES WITH RESPECT TO 

DAKSHINA KANNADA REGION” 

Submitted by 

D JESSIE JANET 

4AL21BA024 

Submitted to 

 

 

    VISVESVARAYA TECHNOLOGICAL UNIVERSITY, BELAGAVI 

                In partial fulfillment of the requirements for the award of the degree of 

                                MASTER OF BUSINESS ADMINISTRATION 

Under the guidance of 

                                   INTERNAL GUIDE 

 MR. GURUPRASAD PAI 

   ASSISTANT PROFESSOR 
 

                                                                                                  

PG DEPARTMENT OF BUSINESS ADMINISTRATION 

 

                     ALVA’S INSTITUTE OF ENGINEERING & TECHNOLOGY 

                                                     MIJAR, MOODBIDRI,  

                                                              MAY  2023 

  



 

 

 

 

 

 

 

 

 



 

 

DECLARATION 

 

 

I D Jessie Janet, hereby declare that the Project report entitled “Consumer 

perceptions and willingness to adopt plant-based meat alternatives in the 

context of sustainable and ethical food choices with respect to Dakshina 

Kannada region” prepared by me under the guidance of Mr. Guruprasad Pai, 

Assistant Professor of M.B.A Department, Alva’s Institute of Engineering and 

Technology. 

 

I also declare that this Project work is towards the partial fulfilment of the 

university regulations for the award of degree of Master of Business 

Administration by Visvesvaraya Technological University, Belgaum. 

 

I have undergone a summer project for a period of six weeks. I further declare that 

this Project is based on the original study undertaken by me and has not been 

submitted for the award of any degree/diploma from any other University / 

Institution. 

 

 

 

 

 

 

Place: Mijar 

                                                                            

              Date: 04/09/2023                                                                   Signature of student 

 

 

 

  



ACKNOWLEDGEMENT 

I would like to express my profound gratitude to all those who have contributed to 

the completion of this project report. The journey of crafting this project report has 

been both challenging and rewarding, and it would not have been possible without 

the blessings and guidance of the Almighty. 

I wish to convey my gratitude to my internal guide Mr. Guruprasad Pai, Assistant 

Professor, PG Department of Business Administration, for having guided me on 

every aspect right from the beginning of the project report. For giving resources 

and information about the topic which is very crucial to study and preparing the 

project report.  

My thanks to Dr. Peter Fernandes, Principal of Alva’s Institute of Engineering and 

Technology for his wholehearted support in all our endeavors.  

I express my genuine thanks to all the teaching faculties and the support staff of 

the PG Department of Business Administration, Alva’s Institute of Engineering 

and Technology, Mijar, Moodbidri.  

I express my deepest gratitude to my parents and family members for their active 

role in my professional development without which my higher studies would have 

been just a dream.  

Finally, I thank my friends for their valuable suggestions to complete this study 

successfully. 

 

 

 

 

 

 

 

 

 



Table of Contents 

 

SL. No Contents Page No’s. 

Executive Summary 

Chapter-1 Introduction 1-4 

Chapter-2 Conceptual background and literature review 5-13 

Chapter-3 Research design 14-17 

Chapter-4 Data analysis and interpretation 18-37 

Chapter-5 Findings, conclusion, and suggestions 38-41 

Bibliography 

Annexure 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



List of Tables 
 

Table. No Particulars Page No’s. 

4.1 Indicating the respondent's age 19 

4.2 Indicating respondents’ gender 20 

4.3 Indicating respondents’ occupation 21 

4.4 

 

Indicates frequency of meat consumption 

among respondents 

22 

4.5 Indicates interest level in meat reduction 23 

4.6 Consumer willingness to pay more for 

sustainable and ethical benefits of plant-based 

meat 

24 

4.7 Indicates Influence of Health Concerns on 

Choosing Plant-Based Meat     Alternatives 

25 

4.8 Indicates Significance of Ethical Consideration 

in Food Choices 

26 

4.9 Indicates Impact of Health Professional 

Endorsements 

27 

4.10 Indicates significance of wide variety of flavors 

and textures 

28 

4.11 Indicates respondents’ likelihood of future of 

Plant Based Meat alternatives 

29 

4.12 Indicates perceptions of the Future of Plant-

Based Meat Alternatives 

30 

4.13 Descriptive statistics analysis to understand 

consumer perceptions of plant-based meat 

alternatives - in terms of taste, texture, and nutrition 

31 

4.14 Correlation analysis for Objective 2 33 

4.15 Correlation analysis for Objective 3 35 

 

List of Charts 
Chart. No Particulars Page No’s. 

4.1 Indicating the respondent's age 19 

4.2 Indicating respondents’ gender 20 

4.3 Indicating respondents’ occupation 21 

4.4 

 

Indicates frequency of meat consumption 

among respondents 

22 

4.5 Indicates interest level in meat reduction 23 

4.6 Consumer willingness to pay more for 

sustainable and ethical benefits of plant-based 

meat 

24 

4.7 Indicates Influence of Health Concerns on 

Choosing Plant-Based Meat     Alternatives 

25 

4.8 Indicates Significance of Ethical 

Consideration in Food Choices 

26 

4.9 Indicates Impact of Health Professional 

Endorsements 

27 

4.10 Indicates significance of wide variety of 

flavors and textures 

28 

4.11 Indicates respondents’ likelihood of future of 

Plant Based Meat alternatives 

29 

4.12 Indicates perceptions of the Future of Plant-

Based Meat Alternatives 

30 



 

 

EXECUTIVE SUMMARY 

 
The Project work on consumer perceptions and willingness to adopt plant-based 

meat alternatives in the context of sustainable and ethical food choices with respect 

to Dakshina Kannada region, in partial fulfillment of the requirements for the 

award of the degree of Master of Business Administration of Visvesvaraya 

Technological University, Belagavi Karnataka. 

Firstly, the study uncovered a limited awareness of plant-based meat alternatives 

among Dakshina Kannada consumers. Many respondents were unfamiliar with 

these products, indicating a substantial knowledge gap in the region.  

However, when introduced to the concept, a significant portion of participants 

expressed interest due to perceived sustainability benefits. Concerns about the 

environmental impact of traditional meat production motivated consumers to 

consider plant-based options. Additionally, ethical considerations, particularly 

related to animal welfare, emerged as a compelling factor influencing food 

choices. Participants expressed a willingness to support ethical and cruelty-free 

alternatives. 

Despite these positive inclinations towards sustainability and ethics, taste 

preferences and cultural factors were identified as barriers to adoption. Some 

respondents remained hesitant to transition to plant-based alternatives, citing 

concerns about flavor and their attachment to traditional meat-based dishes deeply 

rooted in the local culture.  

Consequently, this study highlights the need for comprehensive educational 

initiatives to bridge the awareness gap and promote sustainable and ethical food 

choices, ultimately fostering a more environmentally conscious and ethically 

driven food culture in Dakshina Kannada. 

 

 

 

 


