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EXECUTIVE SUMMARY

The project report on “A STUDY ON EFFECTIVE MARKETING STRATERGY AND
ITS IMPACT ON CUSTOMER SATISFACTION WITH REFERENCE TO
JODO.PVT.LTD” is submitted in fractional implementation of the requirements for the
award of Master of Business Administration (MBA). This project includes industry profile,
company profile, statement of the problem, objectives of the project, methodology, analysis

and interpretation, findings, suggestion and conclusion.

Marketing strategy and customer satisfaction is an important aspect of company and
management. The increasing research in this field and deliberate study on the subject
contributed to its conceptualization and meaning which helped to develop a comprehensive

outlook of customer satisfaction as an important concept in management.

The study gives the opportunity to identify the present customer satisfaction and how to
improve the relationship with customers, look into the factors affecting marketing strategy.

This report is divided into five chapters. First chapter is about introduction, industry profile
and company profile in which internship has done. Second chapter shows conceptual
background and literature review of the topic studied. Third chapter is about research design
which contains statement of the problem, need for the study, objectives, scope of the study,
research methodology, hypothesis and limitations of the study. Fourth chapter is about
analysis and interpretation of the data which is collected by the people through the
questionnaire by using tables and graphs. Fifth chapter is about findings, conclusion and

suggestions based on the study.

To collect the data for the study, primary data is gathered through circulating questionnaire to
88 random JODO Customers of the organization and secondary data is collected through
company websites and internet and books.

Then it contains bibliography which is about the various journals | have studied and the

questionnaire.



