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EXECUTIVE SUMMARY

This study examines customer satisfaction and buying behavior with reference to Voltas Pvt
Ltd, a prominent player in the consumer durables industry. Understanding customer
satisfaction and buying behavior is crucial for organizations to develop effective marketing
strategies and build strong customer relationships. The objective of this study is to identify the
key factors that influence customer satisfaction and buying behavior among customers of
Voltas Pvt Ltd and explore the strategies employed by the company to meet customer
expectations. To achieve this, a comprehensive literature review on customer satisfaction
theories and buying behavior models will be conducted. Primary data will be collected through
surveys and interviews with customers who have interacted with Voltas Pvt Ltd products or
services. The data collected will be analyzed using statistical techniques, such as correlation
analysis and regression analysis, to identify the factors that significantly impact customer
satisfaction and buying behavior. The study aims to uncover factors such as product quality,
pricing, brand reputation, customer service, and product features that influence customer
satisfaction and buying decisions. It will also examine the role of word-of-mouth, online
reviews, and trust in shaping customer behavior. The findings of this study will provide
valuable insights into the factors that drive customer satisfaction and influence buying behavior
in the context of Voltas Pvt Ltd. These insights can be used by the company to enhance its
marketing strategies, improve customer service, and strengthen customer loyalty. To examine
theconclude with recommendations for Voltas Pvt Ltd, highlighting specific areas where
improvements can be made to enhance customer satisfaction and drive positive buying
behavior. Keywords: customer satisfaction, buying behavior, Voltas Pvt Ltd, consumer
durables, marketing strategies, customer relationships, product quality, pricing, brand
reputation, customer service, product features, word-of-mouth, online reviews, trust,

recommendations.



