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EXECUTIVE SUMMARY

The study on brand awareness, promotional strategy, and its influence on consumers
buying behavior with reference to KSDL (Karnataka Soaps and Detergents Limited)
reveals critical insights into the dynamics of this well-established brand in the soap and
detergent industry. Brand awareness is a fundamental factor that shapes consumer
preferences and buying decisions. KSDL has successfully cultivated a strong brand
identity over the years through its flagship product, *Mysore Sandal Soap," which is
known for its distinctive fragrance and quality. The study shows that this brand
awareness plays a pivotal role in attracting and retaining customers.

KSDL's promotional strategy is a key driver of its brand awareness. The brand's
heritage and association with sandalwood, a unique selling proposition, have been
leveraged strategically in their promotions. The influence of brand awareness and
promotional strategy on buyer behavior is profound. The study indicates that customers
often perceive KSDL products as reliable and of high quality due to the strong brand
image. This perception results in brand loyalty, as consumers tend to choose KSDL
products over competitors. Additionally, promotional campaigns, especially those
emphasizing the natural ingredients and eco-friendly production processes, resonate
with environmentally conscious consumers, further driving sales.

The various statistical tools and technique are used to analyze the facts and figures
collected for the purpose of this study. To find the relationship between brand
awareness, promotional strategy and consumer behavior the correlation analysis is
done. For the purpose of analyzing the effectiveness of brand awareness and
promotional strategy and its impact on consumer behavior Chi- Square analysis is
conducted.

In conclusion, the study underscores the importance of brand awareness and a well-
executed promotional strategy in influencing buyer behavior. KSDL's success in
establishing a robust brand identity and effective promotional strategy are adopted by
the company. As consumer preferences continue to evolve, the company's ability to
adapt its branding and promotional efforts will remain pivotal to its continued growth

and success.



